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Utah has a |ong tradition of strong pub|ic and private support for cultural

businesses. Cultural businesses include individual artists and those who work

in the cultural sector, many of whom are essen’rio”y small businesses or

independen+ contractors. Utah's cultural

indus’rry is a sound investment. |+

attracts and deve|ops businesses, creates and supports jobs, increases tourism,

and generates revenue for state govern

ment. The health, vibrancy, quadlity,

and diversi’ry of Utah's cultural community are the envy of many of our

co||eogues across the country. And, with support from the pub|ic sector, our

cultural assets shine even more brighﬂy.

UTAH LEAGUE OF
CITIES AND TOWNS

UTAH CULTURAL ALLIANCE

Celebroting Arts and
Humanities Since 1980

SALT e =L AKE

— EST. 1887 ——

CHAMBER

UTAH’S BUSINESS LEADER

The Vtah League of Cities and Towns was
hrst orgomized in 1907. VLCT s oo nonpor=
tisan, inter-locad, government coopera~
tive, working to strengthen the quality of
municipod Jover nment and Administration

of Vfah's cities and towns.

VHOA Lulturod AlLionce s the stotewide
Qdvocote for the humanities and orts,
and ampl/#es culture's contributions +o

con//Mun/%/v lite.

The Solt LaKe Chamber is VtoR's lorgest
ond longest=stonding buisness associotion.
With roots +hot dote bocK +o 1887, +he
Chomber stonds as the voice of buisness,

supports its members success and champi-

on's aowmm/%y prosper/%/v.
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l l+ h I < |+ Qur state is unique in its strong support for culture. The National Endowment
q n S O Ve u u re for the Arts' 2015 Audience Porﬁcipoﬁon Reporf found that Utah has the Highesjr
cultural participation among adults in the nation. Utah is also first in a number of

We d re #] i n L ive subcoJregories such as: art exhibits and WoJrchmg movies live. Utah is in the top ten

for visiting herﬁoge bui\dings, porks or sites and reoding literature (poe’rry, p|oys,

A r+S Pa r+ici P q+io nI short stories, novels). Utah is eleventh for personally performing or creating artworks.

Therefore, Utah is a friendlier business environment for individual artists than many

other states.’

Attend Art Exhibitions

2.6/

Participate in Cultural Performances
Million Kesiderts

WWM%MWM%84 D %
.J /0
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For-Frohts

o Galleries

C reqﬁ ve S GC'I'O Y . Design: Graphic/Creative/Interior/Fashion, ekc.

J Film/TV/Video
J Phoi‘ograpl’\y

N . Individual Artists: visual, music, dance, authors,
. t t tc.
_C ypes of Cultural Businesses posT meem e
J Presenhng/Conceri‘ Venues
+ J Event Production

Why cultural businesses? We at Utah Cultural Alliance

. Recorcling Studios
refer to entities in the creative sector as cultural businesses

. Creative Directors
because they include far more than just nonprofits. Our

O
E e Theatres
C

sector includes For-profii‘ businesses inc|uc|ing ga”eries,
. Architecture

® grcpl’\ic design firms, interior designers, film makers, . . L
. Historic rehabilitation
phofogropl’\y studios, as well as individual artists, many .
© mmmm of whom are independen+ contractors, as well as botanical ) Journalism
w& and zoo|ogicc|| organizations. /\/On/progf.s
Cultural businesses utilize a wide range of different Funding . Museums: arts, hisfory/herii‘oge, science, botanical
Q models such as for profit and nonprofit models. gardens, zoos
. Universities/Schools
. Archives
. Libraries
. Presenting/Concert Venues
. Theatres
. Orgonichions: arts, folk arts, cultural, humanities, science,

education, preservation, |‘1is+ory, an+|'1ropo|ogy/
arcl‘\eo|ogy/, film/media, and herii‘cge organizations

. Historical Societies: Daugl’ﬂ'ers of Utah Pioneers, etc.

Cultur



Utah's Cultural Businesses

are Economic Drivers

Utah is ConJrinuous‘y striving toward economic growHw. The cultural sector is not on|y an economic driver and
job creator, but Clccor'clmg to many national studies, mu nicipo‘iﬁes with vibrant cultural communities see an
increase in properJr\/ \/O‘ue, residenfs/ tourism, an influx of businesses (emp‘oyees want to live/work in exdﬂmg
p|oces), increase in tax revenue, benefits to K-12 education, and more?

Our primary source of economic data is Western State Arts Federation's (WESTAF) and Creative Vitality
Suite (CVS). CVS is a cloud-based data tool that measures earnings, jobs, wages, demogrophics, and sales of
the creative businesses. CVS pu”s 97 creative industries (NAICS) and 85 creative occupations (SOC) codes
sourced from the Bureau of Labor Statistics and Bureau of Economic Analysis. CVS is not self-reported data. Of
the 183 available codes UCA uses 148 for our definition of the creative industries (See listing on pages 28-29).

N
-

"[(Whern] under 5%51//70(//@
oand acK nowledging +he
incredible economic impact
of t+he norwro%‘ orts and

culture, we must alm/@é

remember their fundomentod
vodlue. They Ffoster beauty,

4 y In 2017« FOA's culturol busines

&r’eﬂzﬁt///y, 0/@//751/(//7, and
t//'f‘&bl/'?/}/. The orts [a/nd

AMM@H/"f‘/Zé] /'/Zép/fé us,

Employed 111,219 Utahns (2016: 107,829).

Generated $4 billion in earnings (5% increase or gain of $203.1 million).
soothe us, provoke us, involve : s ;
UT's nonprofH‘ sector generai‘ed $Q446 million in revenue (3% increase
from 2016 or gain of $168.4 million in revenue.®)

State Arts Agency (Utah Division of Arts & Museums) awarded $1.5 million

in grcn+s to 226 recipienfs or $0.52 award amount per capita.

us, and connect us. But

they adso create jobs and
contribute to the ecornonty.”
—Robert L. Lynch, Fresident ond CED of

*The most recent year available
Americons for the Arts




UHFah's communities ore Full of cultural vibroscy +hot impacts

Employees Love Culture and the
Workforce Needs it

The impact of cultural businesses is beyond the number of jobs we create. "The success
of my fomi/y's business depeno’s on f/nc/ing and cu/ﬁvoﬁng a creative and innovative
workforce. | have witnessed firsthand the power of the arts [and humanities] in bui/c//'ng
these business skills. When we participate persono//y in [culture], we sfrengfhen our
(creoﬁ\/ffy muscles, which makes us not just a better ceramicist or chorus member,
but a more creative worker—better able to idenﬁfy c/’n:v//enges and innovative business

solutions.” — Chrisfopher Forbes, Vice Choirmon, Forbes, [nc.

their economies. Hijghlighted are three regions. All data comes
from +he 2017 WESTAF's Creotive Vitadity Suste

Sanpe’re Coun+y
« 684 Creative Occupcﬁrions

Access to culture creates a creative workforce. A robust cultural scene
attracts businesses and emp\oyees.

« $4.7 million in Creative |ndus+r\/ Earnings
« $6041 thousand in Cultural NONPROFIT

revenues

« $14.8 million in Creative |no|us+ry Sales

Most important factor that businesses
#/ consider when choosing to move to
or expand in SLC is a robust arts

Coun+y
- 24,204 Creative Occupations
« $1.2 billion in Creative |no|uerr\/ Earnings & CUH'U ra| enVironmen'I'

« $7.1 million in Cultural NONPROFIT

Major contributor that keeps companies
#/ in SLC is the arts & entertainment and
qua|i+y of life

« $3.9 billion in Creative |no|us+ry Sales

o Davis County

\ \ ] - 8,181 Creative Occupations
e /)

« $180.7 million in Creative |no|us+ry Earnings

« $147 million in Cultural NONPROFIT revenues Utah companies believe that business in their

?é/ indus+ry can on|y remain relevant if +hey

I‘\GVG a creative WOI‘l('FOI‘CG

« $590.8 million in Creative |no|us+ry Sales

Let's talk about these three communities in the aggregate for a moment. They — a tiny
sliver of Utah — made a giant impact on Utah's economy in 2017.

o These counties represent 31.7 % of Utah's populofion

o Added $].4 BILLION to Utah's economy
. Emp|oyed 33,069 Utahns

é// Said that creativity is paramount to

their success:

Culture Report 11



° By statute, RAP—Jr\/pe funds cannot rep\oce fu mdimg available from the state Hﬁrough its grants to cultural nonpro{ifs.

u I C u O r+ o r u +u r e The statute reads, "Without jeopordizing the state’s ongoing support of its recreational and zoo\og\'co| facilities and
P P its botanical, cultural, and zoo|ogico| organizations, the Legis\ofure intends to permit the counties of the state of Utah

to enhance pub|ic financial support of Utah's pub|ic\y owned or opero+eo| recreational and zoo\ogico| facilities, and

botanical, cultural, and zoo|ogico| organizations owned or opero+eo| b\/ institutions or private nonproﬁf organizations,

erough the imposition of a cou nty sales and use tax.”
An important factor in the economic health of Utah's cultural businesses is the impact of pubhc support,

espedo”y for nonprom organizations and to a limited scale, support to further the careers or provide Addifiono“y, city and county RAP—fype taxes are not allowed to coexist. If a county passes a RAP—erpe tax in which
training for individual artists of all media. Hundreds of Local Arts, Hisjrory, and other Cultural Agemcies there is a city with an o\reody existent one, the city is required to dissolve their RAP#\/pe tax. Each RAP—fype tax
(LAAs) at the county and municipo\ levels also give funds to artists and nonproﬁjrs as well as create is different. All of them can on|\/ be used for projects within the mumcipom\/ that created it. Various uses include
cultural programming. cultural programming created b\/ government, grants fo cultural nonproﬂjrs, copijro\ projects, governmen#on\\/ copifo\

projeds, and include recreation, porks, and more.

RAP-type Tax Programs

Sales tax revenue designofed for cultural purposes is another source of pub\ic investment in the arts and humanities. Eight mumcipahﬁes in Utah have Percent for Public Art programs. Those programs are: Ogden Cﬁy Arts,
Since their creation in 1993, a signiﬁconjr amount of fu mding to Utah's cultural nonpro{ifs comes from RAP—Jr\/pe taxes. SO%F Lake CH\/ Arts Council, Salt Lake Cou nty, Utah Division of Arts & Museums Public Art, Park C\'er/ Summit
RAP stands for Recreation, Arts, and Parks. Currenﬂy seven counties and Hﬂrf\/ two cities within Utah have RAP—%ype Cou nty, St George ("Art Around the Corner” which is a nomprom pub\ic art orgomzoﬁom), and new\y, Moab.
tax programs. The various names are: Percent for Art programs erpicoH\/ require 1% of the costs of pub\ic copifo\ projects (some of which are bui|dings,

some porks, some recreation copﬁro| projects, it depends on the mumcipg\ﬁy), be saved for pub|ic art. Momy of
ZAP, RAP, PAR, PARC, RAMP, RAPZ, CARE. Utah's Percent for art programs require that the art made b\/ that project's money be used within the project itself.

Others collect all of the percent for art revenues into a central pot. Not all of these Percent for Art programs are
Total monies collected b\/ this local options sales tax in 39 mumcipohﬂes and counties (listed in oppemdix) equo|eo| spe”ed out in statute. Some are mere|\/ a practice of that entity’'s government.

$32,355,036.68 in FY2018.

All RAP—erpe Tax Progroms are voted on b\/ the community and are renewed regu\oﬂy by popu\or vote.

Culture Report 13



Cultural Tourism

Let's look at the economic impact of cultural tourism er'ough one of our
members; the Sundance Film Festival

Sundance Film Festival:

Once small, the Sundance Film Festival is now a major attraction
b.mgmg in thousands of nation-wide and international visitors. The festi-
val's 2018 economic impact was sigmiﬁcorﬁ:s

49 3,393

$191 Million
| I

$3,518

Culture Repor+ 15



OW PLAYING

ART FILM FESTIVALS FAMILY OUTDOOR RECREATION FREE

MUSIC

DANCE

Great Salt
- Lake
Search by Keyword Select Category v Select City v Start s
Search by date range:
Tomorrow ‘ ’ Weekend ‘ next m 14 || 30 ‘ SEARCH ‘ \\ \
3
33

NowP|aying Utah.com

Our cultural businesses — be they for profit or nonprofit — commonly tell us two
main pain points: 1) +hey need more fu nding/revenue and 2) +hey need he||o growing
their audience. UCA has two tools to boost audience, the Cultural Asset Mop is one
tool to he||o raise awareness, and another is the Utah Arts and Cultural Coalition’s
events calendar, NowPlayingUtah.com, managed by UCA. NowPlayingUtah.com is a
one-stop resource for posting arts and cultural events that reaches 100,000+ visitors
each month. Event submissions are made by organizations and the site itself scours the

internet for happenings in UT. The site also lists artists and venues around the state.

2018 stats:

52837313 988,975

22721133

Sessions Users

-2

ITAH ] | “ &9

| Page Views /

Ashiey

Forest

?Q
93

Manti-La
Sal National

Forest Q

National

Cultural
i Asset M ap

TS ———t—

In our efforts to measure the economic impact
of Utah's cultural sector, we realized that no

one organization could list all of the organi-

=X

zations and businesses that comprise arts &
humanities. To fill that void, we created our
Cultural Asset Map (visit it ot www.utcul-
Jrure.org/map).

Map Stats

This map now lists over 5,000 pins of cultural
buisnesses, individual artists, & scholars. It
grows daily and is undergoing updates that
will improve searchability for Utahns and

visitors to see what is near them. To p|0n

L trips, explore their hometown, and support

|OCO| CUHL,I I’CI| businesses.

Take a look at this awesome map! Many of Utah's libraries are listed. There are museums and other cultural entities, even the Sri Sri

Radha Krishna Temple in Spanish Fork where | like to go to see llamas! Awesome stuff, Utah Cultural Alliance. Kudos to you.

Anonymous Feedback



The Department of Heritage and Arts (DHA) and its seven divisions are a vital force in

the arts & humanities sector and as such, we'd like bring a little attention to its numbers.

The state provio|es grants to cultural nonproﬁJrs Jrhrough DHA's seven divisions.

/X M/'ZZ/'OW artifacts valued at $/L5 M/[Z/Oﬂ
7000 4h9t grade students attended U%Q/A H/'§7L0/)/ pay

5)7/7 high school students par’ricipo’red in p&é%f)/ 00(% Z,Ob{&(

Legislative Pass-Through, 16% DHA Administration, 8%

Digitization, 3%

Multicultural Affairs, 1%

Indian Affairs, 1%

UServeUtah, 14%

Arts & Museums, 19%

TOTAL BUDGET

$30,382,200

State History &
Historical Society, 11%

Department of Heritage & Arts

State Library, 27%

Utah Humanities

The nonproﬂJr, Utah Humanities, empowers Utahns to improve their communities ’rhrough
active engagement in the humanities by providmg - specio|ized cenfers and a number of
specio| projects. The Center for the Book, The Center for Communi’ry HeriJroge, The Cen-
ter for Educational Access, and The Center for Local Initiatives combined served 272,417

Utahns ’rhrough 1,210 events and have a media/web audience of 4,311,764l

“The conversation this program
fostered in our community was
ground-breaking. To say that
it opened our eyes and hearts
to c]iffering perspectives is an
understatment, and many of us
have been changed in important
ways. | didn't realize | was "doing’
the humanities by immersing
myself in the hisfory, culture, and
even prob/ems of my community,
but | now see that the humanities
are everywhere..simply because
we are human.

-Speaking Volumes | Transforming Hate

Exhibition visitor.

Culture Report 19



Libraries

Utahns know that the Cultural Sector includes more than just for proﬁ’r and nonprofif art entities,

it includes |ibr0ries, bookmob”es, and humanities programing. Their value of the humanities is
Both the federal and state governments encourage preserving hieror\/ Jrhrough the Federal Historic

Tax Credit (HTC) and the Utah Historic Preservation Tax Credit. Between 1990 and 2017, neor|y

evident in the number of visits Utah Libraries received in 2018. 15 million visits were |ogged,
$364.3 million in private copi+o| has been invested in historic builds Hﬂrough the two programs.

that is more than 5 vists for every resident! And, Utah is #1 in the country in terms of children'’s
The Federal HTC equo‘s 20% of the amount invested in rehobthrQJrimg a bui|o|ing on the historic registry. It can be

materials borrowed from libraries! q X 5 used for commercial, individually owned, and income-producing properties. Because the Federal Investment Tax
Z‘ ) ? ? Credit is an offset against income fax that is owed, every fime $100 is spent using the credit, $20 stays in Utah that

otherwise would have been sent to the gener0| fund in \)\/oshinngon,

Articles Requesfed

"Commiunity /Lf é) 8 0 X

libraries are the

Children, teens and young adults

first introduction par+icipa’red in summer reqding programs

to the arts and q} 000

humanities and
Children par+icipa+ed in the Read Tocloy

growing up in )

=11 B o

a ru I’O| aredq,

SR8 Bl il ) i a1 ;
N T T
the books were = \RIY i i ' T

the equ0|izer.

"Over the pasf 5 The Utah Historic Preservation Credit, is also a 20% credit, but is on\y used for individual
homes and residential progoeﬁy By the numbers (data is from 2013-2017)¢

The libraries are

years, approximcn‘e/y Number of projects: 488
equo|izer5<” - Jon Average per year: 98

100 projects per year Dollars spent by historic property owners $64.3M7
Peede Chair of A\/eroge per year: $12.9Ms

have been approved Tax credits awarded: $12.9M?

the National A\/eroge per year: $2.8M
with about $10M Housing units: 724

A\/eroge per year: 145

Endowment for
invested per year

the Humanities
by property owners, Utah's historic tax credit®® generates $15M in economic activity for every $IM in tax

credits resuHing in the Fo”owmg:

resu/ﬁng in $2M $750M in economic benefits
Utah's historic tax credit generates 11.1 jobs (5.9 direct, 5.2 indirect)

Utoh is also redefining the user experience at a library. Bookmobiles provide full library services per year in state for every $1M spent on historic rehab projects

to Utahns |iving in rural locations such as Garfield, Iron, Jugb, Kane, Millard, Piute, SonpeJre, income tax credits!”

N\éevier, Wayne, and Utah counties as well as the city of Vernon in Tooele County. 6 bookmobiles -Preservation Utah H ° ° P °
istoric Preservation

\\\\\\\\\ make over 200 stops Mondays through Thursdays.
\\\\\ . /‘ Culture Report 21




Education

Utah voters value the arts & humanities as important subjects for children to provide a well-rounded education
and best prepare them for creative, inquisitive, and +Houthu| future?

Benefits of Education

We know that cultural education is important especially in young students.

Playing o musical instrument has shown to increase cognitive activity and even |Q points no matter the age
of the participant.. The effect was strongest on children and resulted in more self discipline, attentiveness, and
better planning® Students who received early music training (before the age of 7) had higher executive
functionality than students without music training. Executive functions are “high-level cognitive processes that
enable people to quickly process and retain information, requlate their behaviours, make good choices, solve
problems, and plan oncrodjuer to changing mental demands”.™

However, we are seeing a decline in student participation as cultural programs are cut or underfunded. We
have many amazing organizations that fill this ever widening gap in participation.

Fine Arts Outreach / POPS

Since the 1960s, Utah is also home to the Fine Arts Outreach program, or as it's more commonly called, POPS
(Professional Outreach Programs in the Schools). This program provides thirteen of our state’'s professional arts
organizations to visit schools in the state and teach their art form. This program is porﬁo”y Funo‘oed by the Utah
Legis|o+ure4 The thirteen participating organizations must match funds from the state with at least a 1.1 match, but
in most cases, Jr|’1ey provide a 2.1 match. All participating organizations must visit all school districts in the state at

least once within a 3-5 year period.
‘ 543,743

Pa rticipating organizations:

1837011 27,782

Ballet West

Reper+ory Dance Theatre
Ririe-Woodbury Dance
Springvi”e Museum of Art
Spy Hop Productions

anner Dance

Timponogos S+ory’re||ing

Utah Festival Opera & Musical Theatre
Utah Film Center

Utah Museum of Fine Arts

Utah Opera

Utah Shakespeare Festival

Utah Symphony

Bever|y TGY|OF Al"l'S Learning Progrom

This wonderful program brmgs an arts |eorning teacher into
e\emerﬁory schools to provide week\y instruction to children
as well as work with teachers to create arts integrated
curriculum. The arts can be a great tool for teaching
additional subjects such as reodmg, science, math, his+ory,
and more. This program is funded in part b\/ the Utah
Legislature, participating schools are required to provide
a portion of the cost.

Science Outreach / iSEE

Similar to POPS, Utah is also home to the Science
Outreach program or as it's more commonly called iSee
(Informal Science Education Enhancement). iSEE is a
collaboration among nonprom informal science education
organizations in Utah. UCA cares about iSEE because
many of these programs are part of a humanities educa-
tion. These groups receive por+io| T(undmg from the

Utah State Legislature to provide science experiences

to students and teachers across Utah who would other-
wise not be available to them. Participating organiza-
tions must match funds from the state with at least a 1.1
match, but in most cases, Jrhe\/ provide a 2:1 match.

By the numbers from the 2017-2018 school year:

S -

298,309

; Competitive college programs and
Percent of students taking art classes

sclﬁolarships are requiring that Porﬁcipoﬁng organizations:

90% 7th grcde
students DO more, BE more'. Clark Planetarium
8th grade Discovery Gateway
80% Current education requirements Hoawk W atch International
Loveland Living Planet Aquorium
9th grade make it difficult for students to Natural History Museum of Utah
70% Thonksgivmg Point

The Leonardo

50%

Frotessionod Qéug/o//rw'ér'*"

10th.grade have time for additional classes. ° °
hgrade \ ° ° Red Butte Garden
60% 12th grade \ E Student participation in the fine ° ° Ogden Nature Center
370,342 ¢ 346,289 o 1,986 Utah Hogle Zoo

arts is dropping as a result. b
Fudent Fes [} Fudent [ ] Educaotors
° °
[ o

2015-2016 2016-2017 2017-2018
Culture ReporJr 23



The social and health benefits of the arts and
humanities are cons+on’r|y researched with results,
stories, and news pub|ished frequenﬂy. Here are a

few higHigh’rs of research released in the last year:

DG ncing is associated with strong health benefits such as: lower discbi|i+y rates and increased cognitive obi|i+y

(despite declines that come with age).™

Mcl(ing ar+ can reduce stress and anxiety, improve connections in the brain, and increase cognitive activity.

Addiﬁono”y it can he|p us focus, get over sadness, and he||o us work Jrhrough our |orob|ems.16

Lisi‘ening +O ClQSSiCGI mUSiC can he||o lower blood pressure, make us more emoﬁono”y available,
encourage better s|ee|o, ease pain, make us smarter, improve our memory, relieve anxiety, build re|o+ionshi|os,
increase produc’rivier, and he||o us relax.” And, can momen+ori|y lift Alzheimer patients out of the |oyers of
confusion and Fog. W hile music is not a cure it can make the symptoms “more monogeob|e, decrease the cost

of care, and improve a patient's quality of life."

The Social & Health Benefits
of Cultural qu’ricipa’rion

Eigh’r ways that Cultural

Businesses Give Back

#/ PU blIC SG'F€+ . Communities with arts and culture organizations are seen as safer by their residents;
the bring residents closer JrogeJrher, and the arts and humanities act as o loridge between the community
oanohce.19

#L CommunH‘y SPGCGI Areas that are well-lit and have public art or murals attract

pedestrians, bicyclists and even auto traffic; which leads to sofer and more vibrant communities.

#_5 Educcﬂ‘ion: There is vast research which shows that a child with even minimal arts

education performs better academically and socially than their peers.

#q HeaH‘h: Art therapy programs work across all health delivery platforms to provide

effective health care services to both children and adults, mc|uo|ing Vetrans!

#5 GOOd Judgmen+: Arts and humanities show how good judgment prevails. Whether

in sight or sound; prose or poetry, dance or theatre —it matters.

#:é Pe I’SPGCHVGZ Arts and humanities teach how to see and celebrate multiple

perspectives; there are many ways to inferpret the world.

#7 GI’O Thlnklng Problems can have more than one solution and questions can have

more than one answer; arts and humanities embrace o|iversi+y of outcome.

e Property Value Increase: communities with vibrant
cultural oﬁ(ermgs see increases in property value and are more
attractive to new residents.?

CulturéSREPFort 25



Creative Climate

Elected officials often ask what they can do to help
bring these benefits fo the state of Utah. As we have
demonstrated, Utah's cultural businesses are currently
quite healthy and are significant contributors to the
strength of Utah's economy. However good can
always be better. There are many exciting and creative
ways that government and cultural businesses can
work together to improve the economic health of

our state and to attract out of state cultural tourists.

Here are the top 5 Jrhings that government can do

to increase the economic health of the cultural sector.

|mproving our

hcreased pub|ic investment in organizations, artists education

Grow the number of Public Art & R ' programs

Maintain the State Historic Tax Credit

Lessen regu|a’rions surrounding onprofii‘s

ncrease credits available to films produ ed in Utah

Conclusion

Utah is a great p|c1¢e to live and work,
in large part because of the vibrant
cultural community. Indeed, Utah is
also a friendly environment that fosters
healthy cultural businesses. W hile there
is always room for improvement, the
Utah Cultural Alliance is prouo| to see

SO many SUCCQSS{U| CL/IH'U I’O| bUSiHQSSQS

thrive in Utah in 2018,

Culture Repor‘r 27



SOLI rces

Cultural Vitality Suite
|ndus’rr Codes - New codes denoted b asterisk

238150 - G|<:|ss and glazing contractors, 238340 - Tile and terraozzo con+roc+ors 3231 - Commercial printing
(except screen and books), 323113 - Commercial screen printing, 323117 - Books printing, 323120 - Support
activities for printing, 327110 - Pottery, ceramics, and plumbing fixture manufacturing, 327212 - Other
pressed and blown glass and glassware manufacturing, 332323 - Ornamental and architectural metal work
manufacturing, 337212 - Custom architectural woodwork and millwork manufacturing, 339910 - Jewelry and
silverware manufacturing, 339992 - Musical instrument monufoduring, 448310 - Jewe|ry stores, 451130 -
Sewing, needlework, om?piece goods stores, 451140 - Musical instrument and supplies stores, 451211 - Book
stores, 453110 - Florists, 453920 - Art dealers, 511110 - Newspaper publishers, 51120 - Periodical publishers,
511130 - Book publishers, 511140 - Directory and Mailing List Publishers*, 511191 - Greeting card publishers,
511199 - All other publishers, 511210 - Software publishers, 512110 - Motion picture and video production,
512120 - Motion picture and video distribution, 512131 - Motion picture theaters (except drive-Ins), 512132 -
Drive-in motion picture theaters®, 512191 - Teleproduction and other postproduction services, 512199 - Other
motion picture and video industries, 512230 - Music pub|is|’1ers, 5129240 - Sound recording studios, 512250
- Record Production and Distribution, 512290 - Other sound recording industries, 515111 - Radio networks,
515112 - Radio stations, 515120 - Television broadcasting, 515210 - Cable and other subscription programming,
519110 - News syndicates, 519120 - Libraries and archives, 519130 - Internet publishing and broadcasting
and web search por+o|s 54 10 - Architectural services 541320 - Landscape architectural services, 541340
- Drofting services, 541410 - Interior design services, 541420 - Industrial design services, 541 430 Graphic
design services, 541490 ther specialized design services, 541820 - Public relations agencies®, 541830 -
Megio buying agencies®, 541840 - Media representatives®, 541850 - Display advertising, 541860 - Direct
mail advertising, 541870 - Advertising Material Distribution Services®, 541890 - Other services related to
advertising, 541921 - Photography studios, portrait, 541922 - Commercial photography, 611610 - Fine arts
schools (private), 7110 - Theater companies and dinner theaters, 711120 - Dance companies, 711130 - Musical
groups and artists, 711190 - Other performing arts companies, 711310 - Promoters of performing arts, sports,
and similar events with facilities, 711320 - Promoters of erFormmg arts, sports, and similar events without
facilities, 711410 - Agents and managers for artists, o+hf+es entertainers, and other public figures, 711510
- |ndependen+ artists, writers, and perFormers, 712110 - Museums, 712120 - HieroricoFsHes, 712130 - Zoos
and botanical gardens®, 712190 - Nature parks and other similar institutions®, 811420 - Reupholstery and
furniture repair, 812921 - Photofinishing loboratories (except one-hour), 812922 - One-hour photofinishing,
813410 - Civic and social organizations

Creative Occupations

11-2011 - Advertising and promotional managers, 1-2031 - Public relations and fundraising managers, 12-1011
- Agents and business managers of artists, performers and athletes, 15-1134 - Web developers, 17-1011 -
Arcaﬁecfs, except landscape and naval, 17-1012 - Landscape architects, 17-1021 - Cartographers and photo-
grammetrists®, 17-3011 - Architectural and civil drafters, 19 - Life, physical, and social science occupations,
19-3093 - Historians, 21-2021 - Directors, religious activities and education, 25 - Education, training, and
|ibrory occupations, 25-4011 - Archivists, 25-4012 - Curators, 25-4013 - Museum technicians and conserva-
tors, 25-4021 - Librarians, 25-4031 - Library technicians, 25-9011 - Audio-visual and multimedia collections
specialists, 27 - Arts, design, entertainment, sports, and media occupations, 27-1012 - Craft artists, 27-1013 -
Fine artists, including painters, sculptors, and illustrators, 27-1014 - Multimedia artists and animators, 27-1019
- Avrtists and re|o+e§ workers, all other, 27-1021 - Commercial and industrial designers, 27-1022 - Fashion
designers, 27-1023 - Floral demgners 97-1024 - Graphic designers, 27-1025 - Interior designers, 27-1026 -
Merchandise displayers and window trimmers, 27-1027 - Set and exhibit designers, 27-1029 - Designers, all
other, 27-2011 - Actors, 27-2012 - Producers and directors, 27-2031 - Dancers, 27-2032 - Choreographers,
97-2041 - Music directors and composers, 27-2042 - Musicians and singers, 27-2099 - Entertainers and
pen(ormers, sports, and related workers*, 27-3011 - Radio and television announcers, 27-3029 - Repor+ers
and corresponderﬁs, 97-3031 - Public relations specio|is+s, 97-3041 - Editors, 27-3042 - Technical writers,
97-3043 - Writers and authors, 27-3091 - |n+erpre+ers and translators, 27-3099 - Media and communica-
tion workers, all other, 27-4011 - Audio and video equipment technicians, 27-4012 - Broadcast technicians,
97-4013 - Radio operators®, 27-4014 - Soundengineering technicians, 27-4021 - Photographers, 27-4031 -

Camera operators, television, video, and motion picture, 27-4032 - Film and video editors,

97-4099 - Media and communication equipment workers, all other, 39-3031 - Ushers, lobby attendants, and
ticket takers, 39-3092 - Costume attendants, 39-3099 - Entertainment attendants and reToJrecl workers, all
other, 39-5091 - Mokeup or+|s+s theatrical and performance, 43 4 Q] Library assistants, clerical, 47-2044 -
Tile and marble setters*, 47-2161 - Plasterers and stucco masons®, - Installation, maintenance, and repair
occupations, 49-90635 - Musico| instrument repairers and tuners, 51—6041 - Shoe and leather workers and
repoirers*, 51-6051 - Sewers, hand®, 51-6052 - Tailors, dressmakers, and custom sewers*, 51-7011 - Cabinet-
makers and bench carpenters®, 51-7021 - Furniture finishers®, 51-7031 - Model makers, wood*, 51-9051

- Furnace, kiln, oven (ﬁ|er and kettle operators and tenders®, 51-9071 - Jewelers and precious stone and
me+o| workers 5 _ Photo raphic process workers and processing machine operofors*, 51-9194 - Etchers
and engravers®, 95 Mo?ders shapers, and casters (except metal and plastic)*

Statewide Stats: Heritage and Tourism Study locations and
festivals

Locations

Golden Spike National Historic Site, Edge of the Cedars State Park Museum - San Juan Co., Anasazi
State Park Museum - Garfield Co., Frontier Homestead State Park Museum - Cedar City, Camp Floyd-
Stagecoach Inn State Park and Museum - Utoh Co., Territorial Statehouse State Park Museum - Fillmore,
Wasatch Mountain State Park, John Huber House and Creamery - Wasatch Co.,, Fremont Indian State
Park and Museum - Sevier Co,, Antelope Island State Park, Fielding Garr Ranch - Davis Co., Utah Field
House of Natural History State Park Museum, Vernal Sites of Historical Interest, Bluff Fort Historic Site,
John Jarvie Ranch - Daggett Co., Cove Fort Historic Site - Millard Co., Mormon Pioneer National Heritage
Area, Wolverton Mill - Wayne Co,, Logan Utah Temple, Logan Tabernacle, Family History Center, Historic
Downtown Logan, Swett Ranch - Daggett Co., Maynard Dixon Living History Museum - Mt. Carmel,
Parowan Historic Cemetery, Dr. Meeks Pioneer Farmstead and Urban Fishery - Iron Co., Historic Temple

Square, the Beehive House, Church History Museum, Family History Museum, and other historic buildings

established by the LDS Church Brigham Young Winter Home, St. George LDS Tabernacle, and Jacob
Hamblin Home, Historic Benson Grist Mill, Tooe?e Co.

M useums

Cedar City Daughters of the Utah Pioneers Museum Great Basin Museum - Delta, Hyrum City Museum
Museum of Anthropology - Cache Co.,, Museum of Moab, Goulding's Museum and Trading Post - San Juan
Co., Union Station - Odgen, Paradise Daughters of Utah Pioneers Museum, Park City Museum, Parowan
Historic Cemetery, Rock Church Museum - Parowan, Richmond Daughters of Utah Pioneers Museum, Roy
Historical Museum, Zion Human History Museum, American West Heritage Center and Festivals - Cache

Co,

Heritage Events

Old Ephraim’s Mountain Man Rendezvous Boulder Heritage Festival, Brigham City Heritage Arts Festival,
Clarkston Pony Express Days, Golden Spike National Historic Site Railroaders” Festival Echoing Traditional
Ways Pow Wow - Cache Co., Logan Pioneer Day Celebration, Mormon Miracle Pageant at the Manti Utah
Temple, Pioneer Day - Salt Lake City, Living Traditions Festival - Salt Lake City, Spring City Heritage Days

RAP-Type Tax

Counties
Duschene, Cache, RAPZ; Salt Lake, ZAP; Summit, RAP; Uintah; Washington, RAP; and Weber, RAMP

Cities

American Fork, Aurora, Bountiful, Blanding, Brian Head, Cedar City, Cedar Hills (PARC), Centerfield,
Centerville, Clearfield, Fairview, Farmington, Green River, Gunnison, Helper, Layton, Lindon (PARC),
Mayfield, Monticello, North Salt Lake, Orem (CARE), Payson, Price, Provo, Redmond, Richfield, Roosevelt,
Salina, Spanish Fork, Syracuse, Tooele City (PAR), West Bountiful, Woods Cross
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Endnotes

1 https://www.arts.gov/sites/default/files/map-book-sept-rev3-sept2016.pdf; This profile features
state-level estimates of arts participation rates from the NEA's Annual Arts Basic Survey (AABS)
and the Su rvey of Public Porﬁcipoﬁon in the Arts (SPPA). Both su rveys are produced by the NEA in
partnership with the U.S. Census Bureau. The SPPA is conducted approximately every five years; the
AABS is a short-form version of the SPPA. AABS question fopics alternate: Jrhe\/ include (for years
ending in odd numbers) items about arts attendance, \f’rerory reodmg, and arts classes taken, and (in
even numbers) items about persono| per{ormonce or creation of artworks.

2 See Americans for the Arts Art & Economic ProsperHy [V report; see also annual reports
from National Endowment of the Arts/The U.S. Bureau of Economic Anc||ysis (BEA)
3 It should be noted that according to the AEPV data, nonprofits in three UT communities

generated over $400 million alone, hence the WESTAF data is missing some #'s, primarily because
it drows from Duns & Bradstreet numbers which leaves out small organizations.

4 https://www.deseretnews.com/article/865685144/Report-Arts-culture-key-to-downtown-SL -
growth.html

5 https://www.sundance.org/blogs/news/2018-sundance-film-festival-economic-impact-report
6 Data provided by Preservation Utah

7 The large $14.7M Tribune Bldg/Neumont University project in 2014

8 The numbers for the Average Dollars Spent Per Year and the Total Tax Credits Awarded

are the same because the 5-year period we are reporting on and the 20% tax credit both have "5’
as the denominator in their equations.

9 20% of total rehab costs ($ amounts above)

10 MuHip\iers provided in the Preservation Utah sfudy (pp. 23-24)

n This is based on the numbers that exclude the outlier Neumont University project.

12 According to data from Division of State Libraries

13 https://www telegraph.co.uk/news/science/science-news/6447588/Playing-a-musical-instrument-
makes-you-brainier.html

14 https://www.psychologytoday.com/us/blog/the-athletes-way/201406/does-playing-musical-
instrument-make-you-smarter

15 http://time.com/54849237/dancing-health-benefits/

16 https://www.businessinsider.com/why-you-should-make-art-even-if-youre-bad-2016-6#6-

playing-music-is-associated-with-cognitive-gains-6
https://www.psypost.org/2016/06/skill-level-making-art-reduces-stress-hormone-corti-
sol-43362?fbclid=IwAROIW canBvKG-S1cMvDxkR1f5vx 53k XH4G2 W Dodv Vit JbuwUSDn'\W 98 uwy8
7 https://www.rd.com/health/wellness/classical-music-effects/

18 ths://binghink.com/news/ever—gef—ﬂ’we—fing|es—1(rom—|is+ening#ofgoodfmusic—ﬂ’wofiporfiof—yourf
broinfwi\|fneverfge+f\osf—fofo|zheimers

19 https://citiesspeak.org/2017/06/09/8-ways-the-arts-can-boost-your-local-economy-strengthen-
your-community/

20 Adop+ec| from: Eisner, E. (2002). The Arts and the Creation of Mind, In Chopfer 4. \W hat
the Arts Teach and How It Shows. (pp.70-92). Yale University Press.

With permission from NAEA Publications. Text abstracted from the NAEA's, Parents: Ten Lessons
the Arts Teach. Call (703) 860-8000 or visit noea-reston.org.
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Modern West Fine Art Gallery
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Moby-Dick)
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Anonymous
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Ballet West
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Adobe
ZIONS BANK

WE HAVEN'T FORGOTTEN
WHO KEEPS US IN BUSINESS?

100 Club
Scott & Jesselie Anderson
Laurie Hofmann & David Classen
Jane & Tami Marquardt
Mary Schubach McCarthey
Marcia Price
Jonathan & Tina Rugo - Sen+ry Financio
Sam & Diane Steward
Spencer Stokes

Organizations
American West Symphony
Anthonys Fine Art

Argo House

Art Access

Art Works for Kids

Artes de Mexico en Utoh
Arts Youth Empowerment
Artspoce

Asp\'ra Public Affairs
Babeodk Per{ormimg Readers
Better Days 2020

Bever\y Toy\or Sorensen BYU Arts Porfnersh’p

Bountiful Davis Art Center

Box Elder Museum Foundation
Bro”y Arts

Cache \/o”ey Center for the Arts
Cofo\ysf Magazine

CenterPoint Theatre

Center for Documentary Expression and Art

Chamber Music Society of Salt Lake
Chamber Orchestra Ogden

Chevron

Clever Ocfopus Inc.

Davis Arts Council

Dimebox Go”ery

Discovery Gofewoy Childrens Museum
Downtown Alliance

Draper Community Foundation

DUP McQuarrie Memoriol Museum
Ecdes Art Center

Egyptian Theatre Foundation
EngAGE Utch

10 Club

Danielle Bendinelli
Ty|er B|oomquis+
Book Arts Progrom
Andrea DeHaan
Manuel Delgado
Debbie Ditton
Ernie Doose
Emma Dugal

Rebecca Dunham

Derek Dyer

Sarina EhrgoH
Susi Feltch-Malohifo'ou Scott Huntsman
Susan F. Fleming
Cyrﬁhio F|eming
Kathleen Gardner

Sfephonie Ha rpst

Eastern Arts

Excellence in the Community
Epicenter

Yen Falun Dafa Association of Utch
Halce Center Theater Orem

Hale Center Theatre - Sondy
Heart and Soul

Heather Smith Piano Studio
HoHodoy Arts Cound

Kimball Art Center

Krishna Temp|e

Life Story Library Foundation
Luma Box Designs

Victoria Lyons

Lyrico| Opera Theater

Moab Arts & Recreation Center
Moab Music Festival

Moab Valley Multicultural Center
Murray Arts Advisory Board

Nora Eccles Harrison Museum of Art
NOVA Chamber Music Series
Now-Id

NowayingUfoHcom

Odyssey Dance Theatre

Ogden City Arts

Ogden Downtown Allance

Ogden First/ OIARTS

Ogden Mousical Theatre

Ogden Symphony Ballet Assoc.
Park City FilmPork City Performances
DBA The Egyptian Theotre

Park City Summit County Arts Councl
Plar Pobil Legocy Foundation

Karen Hale

STEWART
Si

FOUNDATION

Ideas in Action

Kirk Huffaker

Marian |nghom
Gordon Jones
Jeﬁtrey Kemp
Karen Krieger
Karen Kwan

UTAHHUMANITIES

40 Club
Victoria Bourns

Mary Urban Clarke
James Dabakis

Norman Emerson
Laura Gelfand

Josh Kanter Fomi|\/ Foundation

Cindy Kindred
Toy|or Knuth

Pioneer Craft House

Plon-B Theatre Company

Barton Poulson

Preservation utah

Preserve Murray

Mundi Project

Pygmalion Theater Company
Betty Project Success Codlition. Inc.
Red Fred

Repertory Dance Theatre

Riverton City Corp

Rock Canyon Poets

Rock N Roll Comp for Girls - SLC
Sackerson

SALT Confemporary Dance

Salt Lake American Muslim

Salt Lake Choral Arfists

Salt Loke County Cenfer for the Arts
Salt Loke Film Society

Solt Lake Gdllery Stroll

Salt Loke Symphony

SoH'y Cricket Composers Collective
Somba Fogo

SCERA Center for the Arts
Sharetix

Southern Utah Museum of Art
SLC Arts Councll

Sparano + Mooney

Spr'mgviHe Museum of Art

Spy Hop Productions

Sundance Institute

Suzuki Strings Cedoar City

Tanner Dance Program ot the UofU

Paul Hill KOH’]I’yn Lindquier Colleen Orton
Lynnette Hiskey Jill Love Joseph Otterstrom
Brooke Horejsi Cody McCarthy Adam Overacker
Karen Horne Nancy Melich

Amir Jackson

Carolyn Orthner

Toylorsvile Arts Counci

Thonksgiv'mg Point

The Madeleine Festivol and Ecdles Organ Festival
The Old House ot Center and Main
CenterPoint Theatre

David T%ompson

Timpanogos SforyfeHing Institute
Torrey House Press

Tree of Utoh Momen Foundation, INc.
Treehouse Chidrens Museum

Utch Nonprofifs

Umbrella Theater

Utch Arts Allance

Utch Arts Festival

Uta Arts Guild

Utah Chamber Artists

Utoh Cultural Celebration Center

Utch Department of Heritage and Arts
Utah Division of Arts & Museurms
Utah Division of State History

Utah Film Center

Utah Film Commission

Utah Humanities Council

Utch Museum of Contemporary Art (UMOCA)
Utah Music Educators Association
Utch Nonprofif Association

Utah Shokespeore Festival

Utch Symphony | Utoh Opera

Utch \/o”ey University

Utch Wind Symphon\/

Utah Women Artists Exhibition
UtahPresents

Visual Art Institute

Mariah Mellus R. Scott Philliops
Mary Migliore”i Kassey Porh(iefd
James Morgese Katherine Potter
Carol Moss Flow Art Space
Sara Nedl Emily Spencer

Tammy Spicer
Grace Therber
Bonnie Wahlen
Joan J. Woodbury
Rita \)\/rithr

Victoria Petro-Eschler Crys+c1| You ng—OHers+r0m

F Utah Division of
’ Arts & Museums
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